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EDITO

Due to the pandemic, work has been adjusted to answer well
to lifestyles. We all are striving through this world war. Love in
fashion and beauty is always there as lifestyles of urban people
are based on these important aspects, while lifestyles in terms
of art, architecture and travel are all what we still include in
everyday life. Nowadays, when collection of women and men are
combined and could be regarded as unisex, Numéro Thailand
this issue is made by Unisex concept to place every essential
aspects together in one !

Great thanks for all support from kind hearts during this time for
the wake from covid break in Thailand.

Amornsiri Boonyasit
Publisher / Editor in Chief
Numéro Thailand
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Sculptural

By Ornruja Boonyasit
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The Happy Fish

Chopard's Mains d’Art explore the underwater world

Tne F31us aumEna NI Chopard

111150 (Chopard) fHnfuaansiis l,dj“’ﬂul,'mﬂLL@zLﬂdﬁ:ﬂ\iﬂj‘zﬁU%‘u@\i
anndszmAsdnmesuaus Wadszaunisaliflonusauniala
L%ﬂau‘lﬁmm@maummﬁ@ummgqm rdvglanaumuinig
wiarieanzia nFenderznlddudsenaunsansassdunas
nindanTAlETuh Feusaiuanalaannaudniesiamea uas
tszmeninfunasmesaeavansiaan nieufuuassiufugsres
ashdesilsyniganieansia inuaeainduunfinidesiowy
aalawAnduFugnInass “The Happy Fish”

Lﬂmﬁfm%\immﬁ@ﬂ A.F. 2002 m@mﬁn&fumﬁm%u@;q The Happy
Fish tapsusaassiiuanalaandanlfiumayns tnadunisanuste
ANNANFABUNIUNULAN “Happy Sport” AeALANT LN TINNa oA T
alaalull a.a. 1993 hunanua¥eassdaes alsaueawia (Caroline
Scheufele) ‘]Ji‘:ﬁﬁuff’)ﬁdLLﬂzéﬂoﬂuQﬂﬂ’]?ﬂﬁﬂﬂ%"ﬁ\iﬂ??ﬁumuﬂa')LQ@?‘I
g1 findnlanssmsuniinidesenazeienlsziunaanniadag
mauannaulanzdiumasdnsosfiusesanysaliuy fogslng
uattnoduldazianiitunsznen fushFeufiauysaluuy
w¥enriu Happy diamonds finaanlanauaauddnaynauiugas
Lﬁmme?‘ﬁ'G\aixﬂwﬂfguwﬁwﬁmm%mLLuu@@Immaﬂ‘ﬁ'ww

frusumealEnTu The Happy Fish fulusiangn lanndadansinmaii
wiindeilefugedmsugnmasidasdeunnaduingudnan
36 Faawns nananlasiinas 18 K dunsapmian wiilaunzadn
nenamimsldiiunmiauudenvesynidendingey 1ni
AuFaslsnireuHunasLarayNdiLaale fAunsuumn9mn ot
Rl auana FE R R umndnelunzauawlnsssu
anusdlalnddaamaia snow-set Lazdendensag “Inasnas
(Dancing Diamonds) 3aeuas 7 adunBeaudamnsenasuumei
AN mmuﬁm?ﬁmmxmimmmﬁﬁfmmﬁ@uﬁamﬁmmi
nnzideausng1unngn 161 Teaddannia

The Happy Fish dutAAeugnenalndnsnalaausalui® vinsuanad
Fagisviin 4 Fand uavaeLndsanudnsadldia 42 dalug nenanmiv
Faanunsamainan 30 wms Hasuamudunsednenszanuanlng
flasiusesidotou Sugfuanautuedinmefiandirdeluiuiesn
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Chopard

L.U.C XP Esprit de
Fleurier Peony
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Automobile

Mercedes-Benz The new S-Class
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Style

Hermes
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The Precious Reimagination of an lcon
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KELLY GAVROCHE NECKLACE
White gold and 1,771 diamonds (74.32 carats)



Style

Hermes Shoes
ollection

Autumn-Winter 2021
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Iﬁggﬁgmﬁyﬂﬁ Amiugninyge allnnefinlinnanmiiagu “Def”
peauafiuadindlaniusanisdugddunaresluanianfenwandy
puNETUARININNTLAZAAe IRt mfadawTs
NAU3Y “Denivelle” FeneAuuLINANseinAnL ?ﬁ'lﬂﬁﬁmﬁmmﬁm
inidunuuuwefnaliatnelialag

FUNLNAUTUAIN I TaNAA kAT NAN MR W HaTuaaA fu
ABALANTW Hermes Shoes Autumn-Winter 2021 147 Hermes Waz1iy

L%Uieﬁﬁ www.hermes.com






Style

Womenswear

Fall-Winter 2021-22
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Max Mara 7 for 70

T-shirt Anniversary Capsule Collection

G ax Mara
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COMME des GARCONS
COMME des GARCONS

Autumn-Winter 2021
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AZ Factory

Into The Creative Universe of Alber Elbaz
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Studio Lost but found /ADAGP. Paris, 2020
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Bottega Veneta : Salon 02
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Unisex
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The Luxury
Modernities

Numéro Thailand WUNUAMNISTA
8194 N L@a9a9, Al Jswns
FUANUTO WATAMUNDEU WILLANE
a550aN3 499NV LTLAaUSA
Fuinraiedineg waziduuan
AuAATYIRILLsUAWNTUsEALTAN
URINUANLUUTUR LADNA 12T
HNNDIWATNAUAR LUNITWE AN
wiaumudpnlumsliainiuoems
wrduluilaqiiu valulszinalne
LATsEAULAN

93



Watch

Chopard
Alpine Eagle XL Chrono A top-flight chronograph
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Chopard
L.U.C Time Traveler One Black
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Hermes

Men's Winter 2021 Collection
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Style

Sculptural

By Ornruja Boonyasit
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English text

Happy Sport Golf Edition Golf and swing!

Text and photos by Chopard

Casual chic. Two words and an inimitable spirit. The vibrant, iconic
Happy Sport takes up summer residence on greens the world over in
the most natural manner imaginable. Perpetually on the move and truly
fearless, it exudes the mesmerising energy of free-spirited women. This
jubilant mobility has a swing-type feel to it: the supremely playful and
accurate elegance of the golfing repertoire. Alongside five legendary
Happy Diamonds, a dancing golf club and golf ball in white ethical gold
twirl on its frosted dial! The sophisticated yet resolutely sporty Happy
Sport Golf Edition radiates an aura of unaffected chic, as a stylishly
rolled-up shirt sleeve reveals a radiant 36 mm timepiece in steel and
ethical 18-carat rose gold, graced with a polished or diamond-set bezel
and ready to meet any challenge. Teamed with a green leather strap,
the relaxed sophistication of the Happy Sport Golf Edition harbours
the embodiment of watchmaking nobility in the shape of a mechanical
movement with automatic winding.

A swing with a touch of swag, a musical sweep that finds a sweet spot
on the fairway of life. Extraordinary meticulous care serving to project
mental strength and concentration into a movement boasting pinpoint
accuracy —magically conveyed through graceful dance moves. From
golf greens to Happy Diamonds, a single joyful wave links extraordinary
sporting playgrounds to the treasures dotted around them! Seven
dancing elements - five diamonds, a golf club and ball in ethical white
gold — twirl and light up the passing hours with their endless energy.
In the latest of its multiple aesthetic journeys, Happy Sport makes a
stopover on golf courses: an encounter propelled by kinetic energy
and symbolising the quintessence of casual chic.

Women and diamonds

Much like golf courses long considered an exclusively masculine
preserve, diamonds had previously been confined to the formal
constraints imposed by gemsetting. Chopard has repeatedly proven
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its ability to open up and reinvent such worlds in countless different
ways. It all began with a newfound taste of liberty: "Diamonds are
happier when they are free," as Karin Scheufele loved to tell her
daughter Caroline, who designed the Happy Sport in 1993. Happy
Diamonds could thus at last live to the full, released from gemsetting.

With the Happy Sport Golf Edition, five Happy Diamonds, a golf club
and golf ball in ethical white gold swing happily between two sapphire
crystals, on a frosted green dial featuring a texture as soft as freshly
mown grass. The frosted dial stems from the expertise of watchmak-
ing skills and is based on a stamped metal technique that gives it its
uniquely vibrant texture, a stunning depth effect perfectly suited to
the velvety terrain of golf. From office to cocktail party to a round on
the nearest course, Happy Golf is a chameleon watch that smoothly
embraces existence like a vast playground.

Deeply ingrained casual chic

It has always been inherently chic and radiated fabulous charisma.
The Happy Sport is a true style icon which has been playing the
mix & match game since 1993, merrily combining genres, steel and
diamonds, the enduring and the ephemeral. The peerless meticulous
care involved in a swing that is both ample yet absolutely accurate is
splendidly echoed in the Happy Sport Golf Edition, which celebrates
its carefree sense of chic. Driven by a mechanical movement with
automatic winding, it embodies the spirit of the times, in which feather-
light design harbours the secret of authentic luxury. Adorned with an
ethical 18-carat rose gold polished or diamond-set bezel, its 36 mm
case combining stainless steel and rose gold symbolises the kind of
sideways step that involves flirting with aesthetic codes and constitutes
the essence of femininity — as well as the signature of the absolute
freedom characterising the Happy Sport collection.



Mille Miglia Classic Chronograph Raticosa

A timepiece inspired by the legendary pass of

“the world’s most beautiful race”

Text and photos Chopard

“You win the 1000 Miglia race at the Raticosa Pass.” It was in these
terms that Enzo Ferrari evoked one of the most spectacular stages of
the famous Italian race, which is also one of the finest driving roads in
the entire Italian peninsula. Together with the Futa Pass, it is also one
of the only sections that can still be driven as it was in 1955. Chopard
now presents the new Mille Miglia Classic Chronograph Raticosa in
tribute to this legendary pass. Issued in two 500-piece limited series,
it features a varnished black or off-white dial and an open caseback,
allowing full visibility of the Chronometer-certified movement. This
timepiece reflects the ongoing partnership between Chopard and
the 1000 Miglia: an alliance built on wholehearted respect for classic
cars, enduring support for motorsports and an unswerving eye for the
highest quality watches at every turn.

Snaking through the Apennines, the Raticosa Pass rises to almost 1,000
metres above sea level. The road winds its way north, from Florence to
Bologna and crosses the Alpide belt, from Tuscany to Emilia-Romagna.
This area is known as ‘supercar country’, thanks to its close affiliation
with carmakers including Maserati and Lamborghini, and has great
historical significance. Among the iconic competitors to tackle its twists
and turns are Stirling Moss and Denis Jenkinson, who were spurred on
to victory here during their record-breaking run at the 1955 edition of
the 1000 Miglia. And it’s exactly this sort of extremely intense racing
memories — implying the all-important need for meticulously precise
timekeeping — that Chopard has engineered into its new Mille Miglia
Classic Chronograph Raticosa timepiece.

High-precision timekeeping functions

The 42 mm-diameter case is manufactured from stainless steel:
water-resistant to 50 metres, it guarantees rugged sturdiness along
with ergonomics and reliability. Its developers have given top priority
to the fundamental racing values of practicality and durability. Ready
to take on the tough conditions of the race, the dial is protected by
glare-resistant sapphire crystal, merging spectacular design with
functional utility. Finally, the chronograph movement, chronometer-
certified by the COSC, boasts a frequency of 28,800 vph (4 Hz) and
has a 42-hour power reserve.

The chronograph’s functions are driven by a meticulous device installed
at the heart of this timepiece. On the dial, the 30-minute counter appears
at 9 o’clock and the hours counter at 6 o’clock. The date aperture has
been placed between 4 and 5 o’clock and the tachymeter scale built
into the inner bezel ring serves as the driver’s best friend, calculating
speed based on travel time and distance. It's an essential feature of an
accurate racing timepiece and one on which gentlemen drivers can rely.
A timepiece with a refined aesthetic

The Mille Miglia Classic Chronograph Raticosa proves a perfect
choice for an entire generation of gentlemen drivers who value both
high-precision watchmaking and vintage aesthetics.

Its chestnut brown calfskin leather strap is equipped with a black rubber
lining inspired by 1960s Dunlop tyres — a nod to Chopard’s passion for
classic cars.

The dial itself comes in black or varnished off-white versions The Arabic
numerals appear in the same shade of beige showcased by the hands
and strap stitching. On the back of the watch, the open caseback is
secured with screws and is bearing the 1000 Miglia logo, and a Raticosa
inscription. Together, these elements create a watch worthy of ltaly’s
most exciting racing road — furthering the legacy of the Raticosa Pass
with every meticulous tick of those rhodium-plated hands.

A collector’s piece

The Mille Miglia Classic Chronograph Raticosa Edition is much more
than a mere timepiece; it symbolises the unconditional passion of
several generations of men for motorsport, which Chopard’s Co-President
Karl-Friedrich Scheufele himself is proud to perpetuate. Itis a collector's
item, a tribute to a shining beacon of classic racing, steeped in technical
brilliance matched by suave, stylish aesthetics.

Jacky Ickx once said that “the Raticosa Pass is a unique place where
you recognise the real gentlemen drivers.” Now, like the inimitable stretch
of racing road, Chopard’s Mille Miglia Classic Chronograph Raticosa
will do the same. Any man who wears this watch on his wrist will be,
unmistakably, a true gentleman driver.



English text

Bottega Veneta: Salon 02

Text by Teerameth Amatyakul & Photos: Bottega Veneta

Bottega Veneta has finally debuted its highly-anticipated collection titled “Salon 02” as Fall-Winter 2021
collection under the creative direction of visionary designer “Daniel Lee” whose modernity is shown nicely
with functionality combined in such a truly luxurious and wearable collection.

Modernity with a timeless twist, Daniel Lee still sticks with his new creative direction for Bottega Veneta by
showing the latest creation named “Salon 02”, consisting of luxurious and functional ready-to-wear pieces
and striking accessories, a nod to Bottega Veneta’s long and heritage as a leading artisan leather goods
fashion house of Vicenza, Italy since 1966.



In every masterly-crafted 61 look of Salon 02 collection, including tactile pieces such as jackets, long-sleeved
dresses and trousers mostly covered in bright and colorful feathers paired with tall boxy black boots made
of finest calf-skin leather and rubber. A juxtaposition of materials and colors can be visibly seen in feathers,
thick knits, glass beading, delicate lace and metallic sequins. As for colors, the collection comes in fun,
whimsical and bold palette — mustard yellow, cardinal red, turquoise, teal, plum gorgeously accompanied
by neutral colors such as black, brown, beige and white. For accessories, the time has come for Bottega
Veneta lovers to upgrade their wardrobes this season. From the maison’s IT bags “Jodie”, “Mount Envelope”
and “Structure” to “Stride”, a pair of signature platform ankle boots that can be worn with any look.

For the ad campaign, Bottega Veneta teamed up with Tyron Lebon, a top fashion photographer based in
London, to bring to life Daniel Lee’s vision of The New Bottega Veneta, modeled by: Freja Beha Erichsen,
Dede Mansro, Fernando Cabral, Takahiro Oda and Yoonmi Sun. This Salon 02 is very outstanding and a
must-haves for all fashionistas.
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The Prada Galleria bag

By Amornsiri Boonyasit Photo prada.com

The Prada Galleria bag is considered a timeless classic which combines Prada’s rich heritage with the
contemporary style and wearability thehouse has become known for today due to the classic elegant design that
fits everyday occasions by its sophisticated modern simplicity.

The design of The Prada Galleria bag is unique and practical so that it is recreated each season, like the true
classic abg in varieties of colors and sizes. This ultra sturdy Saffiano leather bag with multi-compartment interior and
range of carry options, make this bag a Prada’s ultimate everyday style and as one of the greatest bags of all time.







